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IP touches
everything that
makes modern life
more enjoyable,
easier, safer, and
prosperous.
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IPO Informatics - what do we do?
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Why evidence-based policymaking
IS Important?
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Why evidence-based decision making
IS Important?
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Why the problem exists?

W/ INTELLECTUAL \
PROPERTY

ROPER LY Y i

IP is complex
IP data is complex

Analysis of IP data is full of caveats, assumptions and ambiguities



The science behind it
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The science behind it
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How do we try to communicate effectively?

» The importance of IP education

» The question behind the question

» The power of advanced analytics software
» The role that visualisations play

» The feedback loop

Policymakers want to engage with the decision
... hot necessarily the data



Effective decision making
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Data storytelling
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People hear statistics, but feel stories
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In summary...




My final thoughts

The problem remains unsolved

>»What more can we do?
»What more should we do?

»Are we trying to achieve the unachievable?
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